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BROWN & BROWN

Local and SpecializedNational and International

Brown & Brown

Revenues are 
greater than $4B 
and premiums 
placed exceed 

$32B

Employs 
more than 

17,000 
teammates 
in over 350 
locations

Providing 
superior 

service to our 
customers for 
more than 80 

years

80+3504B1%

Top 1% of 
insurance 

brokerage firms in 
the U.S. as ranked 

by Business 
Insurance

Premiums placed 
and written out of 
our office exceed 

$500M

There are 
115 

teammates 
working on 
your behalf 
to provide 
superior 
service

We have been 
program 

administrator for 
the NJ 

Presbyterian 
Insurance 

Program for 
over 30 years

30+115500M2k

Our office works with 
over 2,000 religious 

and nonprofit 
organizations. We 

are Brown & Brown’s 
national practice 

leader for religious 
organizations



Common Policy Declarations
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• General summary of insurance 

program

• Policy and Declaration “design” are 

insurer (carrier) specific; each 

formatted different

• Important items found on Common 

Policy Declarations Page:
• Effective Date(1)

• Lines of Coverage(2)

• Premium Breakdown(3)

• Agent Information(4)

• Policy Number(5)
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5:
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2: 3:

4:
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Schedule of Forms and Endorsements
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• List of all endorsements and their form 

numbers that change the policy (can 

be good or bad)

• “Table of Contents” for details within 

insurance program

• Forms and endorsements separated 

by line of coverage (general liability, 

property, crime, etc.)

• Endorsement schedules are typically 

multiple pages



General Liability
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• Protects the church from claims 

related to bodily injury, property 

damage, and personal/advertising 

injuries suffered by a third party

• Can act as financial safeguard if 

church is found liable for damages

• Will provide coverage for settlement 

and other fees related to claim(s)

• One example of a common and 

frequent claim type is “slip and falls”



General Liability (rating)
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• Rated based off the insurance exposures 

of the church’s operations

• Location specific; exposures can and 

usually do vary per location

• Common exposures include:

• House of Worship, sq ft

• Daycare/Preschool, enrollment

• Lessor’s Risk Only, tenant sq ft

• LRO Dwelling, units

• Camps, enrollment



Property
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• Provides coverage for elected building(s) if 

covered cause of loss triggers a claim

• “Business Personal Property” is covered if 

elected (limitations and exclusions) and a 

covered cause of loss triggers a claim

• Terminology to be aware of: cause of loss, 

coinsurance, agreed value, valuation, 

inflation guard  



Property
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Inland Marine

• Limitations or exclusions can create 

the need to “schedule” certain items 

on the property insurance policy 

(Religious artifacts, musical 

instruments, audio visual equipment, 

art, and more)



Other Liability Coverages
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• Pastoral Professional Liability

• Claims arising from spiritual guidance and or advice from 

pastors, church leaders, and other personnel

• Directors & Officers Liability

• Protection for wrongful allegations or decision-making 

from church leadership including session, board, and 

committee(s)



Other Liability Coverages
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• Sexual Misconduct Liability 

• Provides defense, settlement, and expenses for 

incidents, claims, negligence and or liabilities 

related to sexual misconduct, molestation, or 

abuse

• Employment Practices Liability 

• Protects the church from claims arising out of 

workplace torts like wrongful termination, 

discrimination, harassment, breach of contract, and 

more
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• Auto Liability and Physical Damage

• Bodily injury or property damage suffered by a third party 

caused by vehicle owned and registered by the church

• Hired & Non-Owned Auto Coverage

• Provides liability coverage for vehicles are hired (rented) 

or non-owned but being used for church operations.

Business Auto Coverages



Umbrella Excess Liability
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• These are designed to cover 

catastrophic claims that surpass 

the limits of the church’s 

underlying primary liability policies

• Coverage afforded can include 

any settlement rendered as well 

as other expenses associated with 

the claim

• Underlying coverage needs to be 

“scheduled” for excess coverage to trigger 

and respond



Insurability/Managing Cost

• Still a hard market for religious organizations

– Increased weather volatility and unpredictability

– Care and condition of facilities

• Frequent insurer/carrier “corrective actions”

– Significant Rate Increases

– Coverage Restrictions

– Notice of Non-Renewal

BROWN & BROWN



Insurability Strategies
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• Carrier required inspections are becoming frequent

• Physical Onsite

• Drone

• Satellite Imagery

• A multi year plan and schedule for maintenance, 

upgrades, or replacement 
• Roofing

• Plumbing

• Electrical

• Heating/Cooling

Property Maintenance
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Insurability Strategies

Stay Proactive

• Carriers expect risk management practices, it’s the new normal

• Employee handbooks

• Sexual misconduct prevention plan

• Financial controls

• Incident reporting and crisis management plans

• Facility and grounds safety/security

• Safety Plans



Insurability Strategies
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• In the current market, insurers are systematically 

evaluating claims history; generally, they evaluate 

the last five years

• Gauge your financial position and determine what 

size property loss your organization can absorb

• Less losses = better chance at premium relief

“Self Insure” Small Claims



BROWN & BROWN  |  19

Insurability Strategies

Prompt Response to Recommendations

• Often after a carrier will perform an inspection after 

inception of the policy

• Carriers will then provide a written list of 

recommendations

• These can vary, some being suggestions and 

others mandatory to maintain insurance coverage

• Failure to respond to recommendations can 

result in unfavorable renewal terms and or 

cancellation of the policy altogether 



Insurability Strategies
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• It is important to partner with the right agency. A 

qualified agent should, at a minimum, meet the 

following criteria:

• Concentration in religious organization sector

• Comprehends and prioritizes coverage, church’s 

understanding, continuity, and the overall 

protection of the church and assets

• Has resources to help during adverse 

circumstances (claims, non-renewals, etc.)

Utilize a Specialized Agent
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Managing Costs

• It is becoming more difficult to manage insurance costs

• Some strategies that can be implemented to manage costs include:

• Increasing deductibles, higher deductibles traditionally result in 

lower premiums

• Insurance values, if you feel your church is over insured, we 

advise a qualified reconstruction appraisal be conducted

• Ask your agent or carrier about potential credits. Often carriers 

offer risk management credits base on eligibility

• Review current exposures for accuracy



 Increased understanding of coverage

 Strategies to be more insurable

 Right agent partner is critical

 Ways to help manage costs

Summary

BROWN & BROWN



Questions?
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T H A N K  Y O U !

Any solicitation or invitation to discuss insurance sales or servicing is being provided at the request of 

Brown & Brown Lehigh Valley, an owned subsidiary of Brown & Brown, Insurance Services Inc., only provides 

insurance related solicitations or services to insureds or insured risks in jurisdictions where it and its individual 

insurance professionals are properly licensed. 

© 2025 Brown & Brown. All rights reserved.
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