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Agenda

* Welcome and introductions

* Why storytelling is important

* Constructing the narrative

* When and how to tell your story
* Practice in breakout groups

* Q&8A and close







 Common thread that brings us
together.

* Involves a storyteller and a
listener, making it interactive.

e Jesus’'s choice of communication
style.







Let's get
scientific
* Stories are remembered 22x more easily than data, facts, and stats

* Our neural activity increases 5X when listening to a story

 Storytelling engages our sensory cortex in the brain, allowing the
listener to feel, hear, taste, and even smell the story




Why storytelling in the church is so
important:

Enhances transparency and increases

loyalty
Empowers your members and

advocates
Creates stronger relationships and builds

bonds
Touches people’s hearts and makes your ministry more

memorable
Strengthens your church’s

mission
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CONTINUE THE STORY
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t all starts with a character

GIVE THE AUDIENCE DETAILS

ESTABLISH THEIR GOALS




THE VILLAIN

ut any good story
has conflict.

Now that you have a well-rounded character and
know what they want, you have to show what is
standing in their way. It may be poverty, a natural disaster, or a
deadly disease.
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ake action!

Now, with help from your organization, your character must
face the challenges in front of them.

EMPOWER DONORS TO BECOME PART OF THE STORY

Show how your organization helps the character reach a happy
ending. This is the time to highlight how donors and your
nonprofit work together to support the protagonist.




CONTINUE THE STORY

nd with impact.

As the story comes to a close, show what you
have accomplished together. What progress
has the character made toward their goal?

How has this partnership changed lives for the better?

TO BE CONTINUED,.




When and how to tell your story

* Preaching

* Minute for Mission

* During/before an offering

* Newsletter

* Social media

* Vision/Mission Sunday and six-month check in

* Dessert and Dialogue

* Sunday school
* Testimonials (including video testimonials)

* Narrative budget
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Small Groups

Your Breakout Room number will correspond with your group
number in the Google doc

If you'd rather forgo the example and use one of your faith
communities instead, that is totally fine/encouraged!

You'll have ~15 minutes to think through either methods of
telling your story or crafting a story based on your situation

Assign one person to report back to the larger group

Use your imagination!
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stories about real

(carefully)
 Focus on the

people
 Use emotion

e Tell
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details
e Connect it back to your

mission
* Embrace visual

storytelling
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THANK YOU!

Lauren W. Rogers

lauren.rogers(@pcusa.org

502-974-7697




